
Period: Jul 13 – Jul 19, 2026

Sample size: 98 posts

Negative

20.4%
20 posts

Positive

63.3%
62 posts

Neutral

16.3%
16 posts

Non-Complianc

0.0%
0 posts

Top 4 Focus Areas

1 2 3 4Sentiment Distribution

33.7%

19.4%10.2%

16.3%

11.2%
7.1%

Euphoric 33 posts (33.7%)

Top of the World 19 posts (19.4%)

Glow Up 10 posts (10.2%)

Reality Check 16 posts (16.3%)

Let Down 11 posts (11.2%)

Outraged 7 posts (7.1%)

Trainwreck 2 posts (2.0%)

Total: 98 posts

Experience Drivers

Product Quality &
New Flavors

32
mentions

Branch Operations

8
mentions

Reputation /
Boycott
Sensitivity 5

mentions

Digital
Availability /
Delivery 3

mentions

Risk & Governance

5.1%
5 posts

94.9%
93 posts

Reputation / Boycott
Sensitivity
5 posts (5.1%)

No Clear Risk Signal
93 posts (94.9%)

Governance Owners

Manager

98

Technical

98

PR

98

Marketing

98

i
Owners reflect report
recommendations; worksheet
rows were unassigned.

Executive Implications

Strong brand love
creates room to
scale, but
consistency must
keep pace.

Product
standardization is
needed to reduce
quality variance.

Digital ordering
and payment gaps
can limit sales
growth.

Reputation
sensitivity
requires fast
social listening
and PR response.

i Classification is based on social posts only.

al-Kindi Ai We transforms Arabic language into intuitional intelligence

Case Study
CustomerVoiceAnalysis
"1/2 M" - Saudi Arabia Voice source:


